sarten

OUR POSITION ON
INDUSTRY ASSOCIATION MEMBERSHIPS

JULY 2ND, 2025



1. STRATEGIC ORIENTATION

Sustainability at the Core

Sustainability is at the core of our corporate strategy. From the way we design and source
our materials to how we manufacture, distribute, and recover them, we are committed to
reducing our environmentalfootprint and supporting the transition to a circulareconomy.
Sarten establishing its targets and strategies in line with United Nations Sustainable
Development Goals. Our goal is to create packaging solutions that are efficient,
responsible, and future-ready. Our strategical priorities are focused on seven main areas

e Climate change and decarbonization

e Water management

e Circulareconomy

e Products with reduced environmental footprint
e Socialresponsibility and inclusive growth

e Ethical business and governance

e Sustainable procurement

We acknowledge that solving today’s sustainability challenges requires collective action.
That is why we are respective members of respected non-governmental organizations
and sustainability networks. These memberships allow us to actively participate in
initiatives that promote sustainable product design, reduce waste and improve recycling
systems.We work closely with NGOs to share our expertise, contributing to and
supporting the development of projects that create long-term benefits for both
communities and the environment.

As a trusted partner in the packaging industry, we maintain strong sectoral relations with
regulators, industry associations, suppliers, and customers. In terms of sustainability,
we believe in collaboration rather than competition. By engaging in sector platforms,
contributing to industry-wide discussions, and set new standards, we aim to drive
progress across the entire value chain. Ourvoice is part of shaping policies and practices
that enable more sustainable packaging and ensure thatinnovation benefits both society
and the environment.

Sustainability is not a one-time project, ratheritis a journey of continuous improvement.
We are dedicated to investing in innovation, advancing circular solutions, and building
stronger partnerships that amplify our impact. By combining our sustainability ambitions
with NGO collaborations and active sector engagement, we position ourselves as a
company that not only adapts to change but helps to lead it.

Together with our stakeholders, we are shaping a future where packaging delivers value
responsibly, protecting products, supporting customers, and caring for the planet.



Climate Change and Decarbonization

Climate change is reshaping the world we live in and urgent action is required from every
sector. As a packaging company, we acknowledge both our responsibility and our
opportunity to contribute to global decarbonization. Our strategic vision is aligned with
international frameworks such as the Paris Agreement, the EU Green Deal and the UN
Sustainable Development Goals. We see the struggle against climate change not only as
a responsibility but also as a driver of innovation and resilience for our business and our
stakeholders.

Our climate strategy is built on a clear decarbonization roadmap which focuses on
reducing our greenhouse gas emissions across the entire value chain. This includes:

e Operational Excellence: Transitioning our production sites to renewable
electricity, improving energy efficiency and investing in low-emission
technologies. We are investing on solar panels at our facilities’ rooftops and
promote energy efficiency projects.

e Sustainable Materials: We are committed to increase the recyclability of our
packaging portfolio reducing dependence on virgin fossil-based inputs.

e Circular Economy Solutions: Designing for recyclability and lower lifecycle
emissions, ensuring that our packaging contributes to a circular economy. We are
committed to reduce our emissions. A study will be finalized for scope 1, 2 and 3
emission targets within first quarter of 2026.

e Collaborative Supply Chain: Partnering with suppliers, logistics providers and
customers to address Scope 3 emissions and accelerate shared progress toward
decarbonization.

We recognize that climate change poses both physical risks (extreme weather, resource
scarcity) and transition risks (regulation, market shifts). By integrating climate risk
assessments into our strategic planning, we are strengthening the resilience of our
business and ensuring long-term value creation. This includes preparing our facilities for
energy transition, securing sustainable raw material supplies, and adapting our logistics
network for low-carbon transportation.

Climate actionis ajourney and we know that progress requires both immediate steps and
long-term vision. By embedding climate and decarbonization at the core of our strategy,
we aim to demonstrate leadership in the packaging sector and inspire meaningful change
across the value chain. Together with our employees, partners, customers, and
communities, we are committed to building a future where packaging protects products
while protecting the climate.



Water Management

Sarten prioritizes responsible water management at upmost level. Water is defined as the
vital resource for people, ecosystems, and industry. At Sarten, we recognize that
responsible water management is essential not only to our operations but also to the
communities and environments in which we operate. We are committed to protecting
water resources, improving water efficiency and contributing to global efforts to
safeguard this critical resource.

For a sustainable use of water in our operations and offices, we have an awareness
program including trainings, water saving investment applications. Sarten aims to
continiously improve water performance by water effective use of water and water
efficiency projects. We are continuously improving the efficiency of our water use across
production facilities by:

¢ Implementing advanced technologies that reduce freshwater consumption.
¢ Monitoring and optimizing water usage to minimize losses and inefficiencies.

Beyond our own operations, we work with suppliers and partners to promote responsible
water management practices throughout the packaging value chain.

We recognize that water availability is a local issue and that our operations may impact
surrounding communities and ecosystems. We are committed to:

¢ Assessing and managing water risks in water-stressed regions.
e Engaging with local stakeholders to ensure fair access to water.

e Supporting projects that protect watersheds, improve sanitation, and enhance
community resilience.

By placing water stewardship at the heart of our sustainability strategy, we are committed
to ensure that packaging production respects and preserves one of the planet’s most
precious resources. Through innovation, efficiency, and collaboration, we aim to
contribute to a future where water is valued, protected and accessible for all.

Circular economy

At Sarten, we believe the future of packaging lies in circular solutions. The linear model
of “take-make—-dispose” is no longer sustainable. We are committed to advancing a
circular economy where resources are kept in use for as long as possible, waste is
minimized, and materials are recovered and regenerated at the end of their life cycle.



Circularity begins with design. We are integrating eco-design principles into all our
packaging solutions, ensuring that products are lighter, recyclable or made fromrecycled
content. Our aim s to extend the life of materials, reduce reliance on virgin resources and
support the creation of closed-loop systems.

A circular economy cannot be achieved alone. We actively collaborate with suppliers,
customers, recyclers, NGOs, and industry associations to build strong recovery and
recycling systems. Together, we work to improve collection infrastructures, enhance
material traceability and create markets for secondary raw materials.

We engage with policymakers and regulators to support circular economy legislation and
global initiatives. By aligning our practices with evolving regulations, such as the EU
Packaging and Packaging Waste Regulation (PPWR), we ensure compliance while helping
to raise industry-wide standards.

Circulareconomy is not just a trend—it is the foundation of our sustainability strategy. By
embedding circularity in design, production, and partnerships, we aim to lead the
transition toward a packaging industry where waste becomes a resource and packaging
works for both business and the planet.

Products with reduced environmental footprint

As a packaging company, we are committed to delivering solutions that minimize
environmental impact throughout the entire product life cycle. Our approach is built on
three pillars: eco-design, material efficiency, and recyclability. We prioritize the use of
responsibly sourced raw materials, lightweighting techniques, renewable and recycled
content, and production processes that lower energy consumption and emissions.

By working closely with our customers and supply chain partners, we aim to reduce the
carbon footprint of packaging while maintaining safety, functionality, and consumer
convenience.

Our long-term vision is to transition towards fully climate-neutral packaging by investing
in low-carbon materials, renewable energy in production, and data-driven life-cycle
assessments. We believe that packaging should protect products while also protecting
the planet and our design choices will always reflect this responsibility.



Social responsibility and inclusive growth

As a packaging company, we recognize that our role extends beyond delivering
products—it includes creating shared value for people, communities, and society at
large. Social responsibility is a core element of our corporate purpose, guiding how we
operate and how we contribute to inclusive and sustainable growth.

We are committed to providing safe, fair, and empowering workplaces that foster
diversity, equity and inclusion. We respect human rights across our value chain, ensure
fair labor conditions and investin employee development so that every team member can
reach their potential. Beyond our company, we actively engage with local communities,
supporting education, skills training, and social projects that generate long-term positive
impact. As an example, we sponsored Silivri Yusuf Saribekir Mesleki ve Teknik Anadolu
Lisesi—a technical highschool- through investments, training support, internships etc.

Inclusive growth also means ensuring that the benefits of our operations and innovations
are broadly shared. By -collaborating with stakeholders—customers, suppliers,
governments, and NGOs—we aim to create economic opportunities that drive
competitiveness while reducing inequalities. Our vision is to be a responsible corporate
citizenthatadvances social progress alongside environmental stewardship and business
success.

Ethical business and governance

Integrity, transparency, and accountability are the foundation of our corporate conduct.
We conductbusiness infullcompliance with international laws, regulations, and industry
standards, and we hold ourselves to the highest ethical practices in every market we
operate in.

We maintain zero tolerance for corruption, bribery or unfair practices. Our Code of
Conduct guides employees and partners in upholding human rights, fair labor conditions,
diversity and inclusion and respect for all stakeholders. We expect the same from our
suppliers and business partners.

In our government relations, we advocate responsibly and constructively for policies that
advance sustainability, fair competition, and innovation in the packaging sector. We
participate in dialogue with regulators, industry associations, and civil society in a
transparent manner, always disclosing our positions and ensuring that our engagement
serves the broader public interest.

By embedding ethics and integrity into our operations and stakeholder interactions, we
safeguard trust and credibility—key enablers for our long-term growth and positive
impact on society.



Sustainable procurement

Sustainable procurement is one of the most powerful levers we have to extend our
sustainability commitments beyond our direct operations and into the wider value chain.
As a packaging company, our procurement activities represent a significant share of our
environmental and social footprint. We therefore take a proactive approach to ensuring
that the way we source goods and services reflects our values of responsibility,
transparency, and innovation.

Our sustainable procurement strategy is guided by a clear vision: to ensure that every
supplier relationship contributes positively to environmental protection, social
responsibility, and ethical business conduct. To achieve this, we embed sustainability
criteria into all procurement processes, balancing cost and quality with broader
considerations such as resource efficiency, circularity, and human rights.

Environmental responsibility is a key focus. We prioritize suppliers who offer materials
and solutions with reduced environmentalimpact, such as recycled content, low-carbon
production and optimized logistics. By collaborating closely with suppliers, we aim to
accelerate the shift towards packaging that is recyclable and climate-friendly.

Social responsibility is equally important. We require all suppliers to adhere to our
Supplier Code of Conduct, which is based on international standards and sets clear
expectations around labor rights, safe working conditions, diversity and inclusion, and
ethical business practices. We conduct audits, assessments, and training to ensure
compliance, while also supporting suppliers in building capacity for continuous
improvement. Our aim is not only to monitor performance but also to foster a culture of
partnership and shared responsibility.

Ethical business conduct is non-negotiable. We maintain strict zero-tolerance policies
for corruption, bribery or exploitation in our supply chain. Transparency is central to how
we engage with partners—we disclose our expectations, communicate openly about
challenges, and encourage suppliers to do the same. Where risks are identified, we work
collaboratively on corrective actions, and we are prepared to disengage from partners
who fail to meet our standards.

Looking forward, we see sustainable procurement as an engine of innovation. By working
with suppliers that share our commitment, we can co-develop next-generation materials,
investin circular economy models and explore new technologies that reduce impact and
improve efficiency. Sustainable procurement also strengthens resilience, as it helps us
anticipate regulatory requirements, manage risks, and meet the expectations of
customers and investors.

Through responsible sourcing, we can extend our positive impact well beyond our
company boundaries, creating a supply chain that supports climate action, social
progress, and ethical governance. Our commitment to sustainable procurement is a
commitment to building a responsible, future-ready value chain that benefits people, the
planet and business alike.
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United Nations Global Compact (UNGC) is the largest corporate
sustainability initiative for business who are committed to align
themselveswith UN SDGs. Sarten is a supporter of UNGC and embeds UNGC
ten principles into their operations. Sarten annually discloses and reports their
progress on application of the UNGC principles.

Packaging
Manufacturers’
Association (ASD)

Turkish Packaging Manufacturers Association (ASD) based in istanbul.
Association covers all the packaging sector including manufacturers and sub
sector associations. Sarten’s CEO is currently the president of the
association. Sarten teams are active at working groups and the activities
organized by ASD. ASD, as one of the leading sectoral associations has close
cooperations with its global counterparts regarding technical and
sustainability issues. It represents the industry’s views and voice opinions at
various platforms.

Sarten had provided an active support for two international ASD packaging
industry congress at 2021 and 2023 with the theme of sustainable packaging
and circular economy.

Metal Packaging

Europe (MPE)
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Metal Packaging Europe (MPE) gives Europe’s rigid metal packaging industry
a unified voice, by bringing together manufacturers, suppliers, and national
associations. The related Brussels-based association, proactively positions
and supports the positive attributes and the view of metal packaging
through joint marketing through environmental and technical initiatives. It
represents the industry’s views and voice opinions so that stakeholders
understand how metal packaging contributes to the Circular Economy.
Sarten’s CEO is currently a member of the board and technical teams of Sarten
is actively attend to working group meetings which allows us to adopt to
legislative changes swiftly as to comply with relevant changes in the market.

Foreign Economic
Relations Board
(DEIK)
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DIS EKONOMIK ILISKILER KURULU
FOREIGN ECONOMIC RELATIONS BOARD

DEIK aims to evolve as a business diplomacy organization comprising
Business Councils, Founding Institutions and individual members that
represent Turkiye’s business community and its leading entrepreneurs. DEIK
has country based, sectoral based and special purpose councils that all focus
on development. Sarten is represented in various business councils by C-level
executives to contribute to boost economic ties between countries. Sarten
CEO is the head of Turkiye- Bulgaria business counsil. Sarten also is
represented at Turkiye-Japan, Morocco, Eygpt, India, Nederlands business
counsils.




Association of
Paint Industry
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BOSAD- Association of Paint Industry is an Istanbul based association
representing Turkish paint industry at local and international platforms,
Express the sectoral approaches and views at technical, environmental,
legislative, marketing and similar areas. Turkish paint industry has the fifth
biggest sectoral capacity in Europe. BOSAD monitors local and sectoral
developments, legislative arrangements, cooperates with other NGO’s and
universities, supporting projects for a better future for the community, and the
sector. Sarten is represented by a member at the managing board of the
association. Sarten cooperates with BOSAD by participating work groups and
projects. Sarten is represented at monitoring legal arrangements processes
and projects.

British Aerosol
Manufacturers’
Association

BAMA represents UK Aerosol industry. Association covers every aspect of the
aerosol industry, ranging from component and ingredient suppliers to fillers,
can makers and marketers. BAMA offers a wide range business support and
technical advice together with transmitting the industry views to legislators
and relators. Sarten as a member joins to BAMA meetings and contribute
activities.

CEVKO Foundation
for Environment
Protection and
Packaging Waste
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CEVKO Foundation is a nonprofit institution established on November 1991,
with the initiatives of leading industrial organizationsin Turkey, with the aim of
contribution and participation of industry, government and consumers for the
economic and regular recycling of packaging waste. CEVKO is a member of
EXPRA and Europe-PRO. It collaborates with RecyClas. Sarten is currently

0¢EVKO represented by a member on Supervisory Board of CEVKO. Sarten has close
SR T L support at CEVKO activities.
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Ecovadis Ecovadis is a platform established to help organizations manage, measure,

ecovadis

and improve their sustainability performance across the value chain. It
provides a detailed assessment of companies' sustainability performance in
areas such as Environment, Labor & Human Rights, Ethics, and Sustainable
Procurement. Sarten has been reporting to EcoVadis since 2021. Sarten
achieved a cumulative score of 55 in the 2024 EcoVadis reporting and is going
to publish their 2025 EcoVadis report in the first quarter of 2026.

TiM-Turkish
Exporters
Assembly
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TiM is an umbrella organization of our exporters associations. TIM’s main
objective is to provide direction to Turkiye’s foreign trade, determine its export
policy, develop market diversity,facilitate the competititve edge of exportersin
the international area. It represents more than 150.000 exporters operating in
27 sectors registered under 61 export associations.

Sarten is an active member of TIM and we are the participant of Turquality
Project.




Sedex

Sede?

Sedex is a global association covering over 90.000 companies worldwide to
build ethical and sustainable supply chains. It offers Professional services to
empower supply chain sustainability. Sedex offers workable solutions for
supply chain due dilligence and continious improvement at scale, translating
international principles into practical activities. It covers 180 countries and 35
sectors globally. Sarten collaborates with Sedex to oversee and evaluate its
processes for improvements.

AMFORI
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Trade with purpose

Amfori is a global business assOciation that facilitates risk management for
companies of all sizes and sectors to build more resilient and sustainable
supply chains. Association assess ESG performance of companies. It is
founded in 1977 in Brussels, Belgium and promote responsible business
practices globally. Sarten collaborates with Amfori also to review their
processes for improvements.

Turkish Employers
Association of
Metal Industries
(MESS)
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METAL SANAYICILERI
SENDIKASI

MESS works in tandem with the employers of metal and electronics industries
to develop well- balanced, reliable and stable industrial relations, while
increasing competitiveness and productivity. Moreover, MESS also aims to
foster a sustainable, cordial and peaceful working environment, based on
mutual trust and dialogue, in harmony and accordance with common
interests. Within the scope of its membership, Sarten engages in activities that
ensure compliance with occupational health and safety standards, and
protection of employee and company rights. In addition, the membership
allows us to benefit from MESS’s knowledge and support regarding the
practices that regulate business life.

TURKTRADE

TURKIYE DIS TICARET DERNEG

TURKTRASE

FOREIGN TRADE ASSOCIATION OF TORKIYI

VNV

Vereniging
p’ Nederlandse
: Verpakkingskundigen

TURKTRADE stands for the Turkish Foreign Trade Association. It is not a
company, but a non-profit, civil society organization based on voluntary
participation. Its mission is to contribute to shaping foreign trade policies in
line with Turkey’s interests and to strengthen competitiveness through
public-private cooperation. TURKTRADE works on developing policies and
strategies in areas such as exports, customs, logistics, finance, the Green
Deal, and free trade agreements. Sarten as a member follows Turktrade’s
agenda and provide its contributions.

The 'Vereniging Nederlandse Verpakkingskundigen' (VNV), translated as
'Dutch Association of Packaging Professionals' is a community of experts. An
integrated, cross-functional value chain approach to packaging functionality
is our shared competence. Throughout their professional life most or our
members develop from specialists to seasoned experts with a holistic view
on packaging and the supply chain. The VNV is a valuable platform to learn
and interact with fellow professionals on a personal basis. This helps to
broaden the scope on value chain complexity and acquire additional skills to
operate on more strategic and managerial levels. We join the provided
trainings and workshops.

10




BCF The British Coatings Federation (BCF) is the trade association representing
the UK’s decorative paints, industrial coatings, powder coatings, printing
inks, and wallcovering manufacturers. Our membership includes more than
BCF 140 full manufacturer members and over 100 associate and supplier

companies. Collectively, BCF members account for 95% of all UK sales in
British Coatingy  paints, coatings, printing inks, and wallcoverings, making us the authoritative
voice of the sector. We are the member of BCF and join to the sectoral
meetings and workgroups.

AEDA Spanish Aerosol Association (AEDA) is a non-profit organization that brings

together all stakeholders of the aerosol industry in Spain, including

component and chemical suppliers, fillers, and manufacturers. Its members
- range from SMEs to multinational corporations. As Sarten, we are the

A @ D A member of AEDA and join to the sectoral meetings and workgroups.

3. POSITIONS ON CRITICAL POLICY INITIATIVES
3.1. Green Deal and Further

The European Green Deal is the European Union’s comprehensive strategy to achieve
climate neutrality by 2050. It establishes a framework for transforming the EU’s economy
into a sustainable model, ensuring that economic growth is decoupled from resource
consumption while maintaining social fairness.

Key objectives include:

e Reducing greenhouse gas emissions by at least 55% by 2030 compared to 1990
levels.

e Promoting renewable energy, energy efficiency, and sustainable mobility.
e Transitioning towards a circular economy with zero-pollution targets.
e Protecting ecosystems and biodiversity.

The EU introduced the Carbon Border Adjustment Mechanism (CBAM), the Just
Transition Mechanism, and the Sustainable Europe Investment Plan to mobilize
funding and provide fair support for industries, regions, and workers to support this
transition

Overall, the Green Deal serves as both a climate action roadmap and an economic
growth strategy, positioning the EU as a global leader in sustainability and innovation.

The European Green Deal, launched in 2019, guided EU climate and environmental policy
during the 2019-2024 period, with long-term goals extending to 2050. While many
measures remain valid, its first implementation cycle (“Act 1”) has concluded.
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In 2025, the EU introduced the Clean Industrial Deal as the next phase of the transition.
This new program emphasizes industrial decarbonisation, clean energy expansion, and
circular economy targets. It includes measures such as:

e Adding 100 GW of renewable energy capacity per year.

e Reaching a 32% electrification rate across industries.

o Establishing an Industrial Decarbonisation Bank.

¢ Increasingthe circular use of materials to 24% by 2030.

e Creating demand for clean products through public procurement.

The Clean Industrial Deal complements the Green Deal’s long-term ambitions but
focuses more strongly on energy affordability, industrial competitiveness, and strategic
autonomy, ensuring that Europe remains on track towards climate neutrality by 2050.

Sarten’s commitment lead us to a sustainable business model. Sarten memberships
supports this transformation together with the mutual interaction of the related parties
which fuel the voyage to a more sustainable future.

3.2. EU Emissions Trading System (ETS)

The European Union Emissions Trading System (EU ETS) is the world’s first and largest
carbon market, launched in 2005. It is a cornerstone of the EU’s climate policy, designed
to reduce greenhouse gas (GHG) emissions in a cost-effective and market-based
manner. The ETS covers around 40% of the EU’s total emissions, making it a central tool
for achieving the EU’s climate neutrality target by 2050.

The ETS operates under a 'cap-and-trade' principle:

- A limit (cap) is set on the total amount of certain GHGs that can be emitted by
covered installations.

- Companies receive or buy emission allowances, which they can trade with one
another.

- The cap decreases annually, ensuring overall emissions decline over time.

Currently, the ETS covers: power and heat generation, energy-intensive industries (steel,
cement, chemicals, paper), commercial aviation within the European Economic Area,
and maritime transport. CBAM (Carbon Border Adjustment Mechanism) introduced to
prevent carbon leakage. ETS Il was established under the EU ETS reform in April 2023 as
part of the Fit for 55 Package. Fullimplementation will be in 2027. ETS Il is seperate from
the existing ETS and specifically cover fuels for road transport, building (heating,
residential, commercial) and fuels used in certain small scale industries not covered by
main ETS.
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A number of countries including Turkiye, Thailand, Taiwan, Indonesia, Vietham, Malaysia,
India, Pakistan, USA are developing or considering to implement an ETS. All those
developments are closely monitored since they will have impacts on the global trading
system.

Packaging sector will not be covered at Turkish ETS system but indirectly effected due to
the coverage of the suppliers. Similarly emerging number of ETS systems at a number of
countries will also effects on packaging sector. Those effects has to be monitored and
analyzed through the memberships of NGO’s at different countries

Carbon Border Adjustment Mechanism (CBAM)

The Carbon Border Adjustment Mechanism (CBAM) is a climate policy toolintroduced by
the European Union to prevent “carbon leakage” and ensure fair competition between EU
industries and non-EU producers. Adopted in 2023 as part of the Fit for 55 package,
CBAM complements the EU Emissions Trading System (ETS) by applying a carbon cost to
imports of certain goods.

Objectives of CBAM can be summarized as follows;

e Preventcarbon leakage: Stop companies from relocating production to countries
with weaker climate policies.

e Level the playing field: Ensure imported goods face the same carbon costs as EU
products covered under the ETS.

e Encourage global climate action: Motivate trading partners to adopt cleaner
technologies.

Initially, CBAM applies to carbon-intensive sectors most at risk of leakage; namely Iron
and steel, Cement, Aluminum, Fertilizers, Hydrogen and Electricity imports. The scope
may be expanded in future to cover additional goods and precursors.

Implementation Timeline

e Transitional Phase (Oct 2023 - Dec 2025): Importers must report embedded
emissions in covered goods, without financial payments.

e Full Implementation (from Jan 2026): Importers will purchase and surrender
CBAM certificates reflecting the embedded carbon price, linked to the EU ETS
allowance price.

Key features of CBAM are reporting obligations on both direct and indirect emissions,
certificates priced in line with the EU ETS, adjusted weekly, alignment with World Trade
Organization (WTO) rules by applying the same carbon cost to domestic and imported
goods, revenues contribute to the EU budget and support the green transition.

The Carbon Border Adjustment Mechanism (CBAM) is a climate policy tool introduced by
the European Union to prevent carbon leakage and ensure fair competition between EU
industries and non-EU producers. Adopted in 2023 as part of the Fit for 55 package, CBAM
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complements the EU Emissions Trading System (ETS) by applying a carbon cost to
imports of certain goods.
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